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SIMPLE WAYS ‘GREEN TOURISM’ COULD HELP BOOST Scarborough’s LOCAL ECONOMY
Should Scarborough be looking at ‘Green Tourism’ as a way of boosting the local economy? Visitors who arrive in a resort by train, bus or coach are good spenders in the local economy. Most British resorts focus on those arriving by car, this brings congestion, car parking problems and reduces the visual beauty of the resort. Most tourist information is geared more to those arriving by car than public transport. Scarborough could take the lead and aim to encourage those who leave the car at home, especially as car park spaces are in short supply during the summer season. 
Those using public transport will spend within a short radius of the town centre, (and need printed information with this restriction in mind, a plus for town centre spending!) Users of public transport are less influenced by the weather at the coast, than those arriving by car. (A high percentage of public transport and private road coach services to Scarborough are booked in advance) Scarborough is a lucky town visitors arrive by bus, coach and train at a booked arrival time in the resort and at known locations. Most arrivals on these services are tourists, visitors to the area, a guaranteed receptive audience. Scarborough by extending a warm welcome to these visitors will encourage repeat custom and by word of mouth, for more to arrive by public transport. This is my experience; having run special trains for 19 years, of all the towns and cities that our 40,000 passengers remember most favorably it is the small City of Ely and small Spa town of LLandrindod Wells that made the effort to welcome them in person, as visitors.

Proposal ONE: To look at a member of tourism staff being deployed to welcome visitors to the town, at the railway station, this would cover the adjoining bus stands as a ‘Spa Town Ambassador’ giving a warm welcome to passengers arriving with helpful verbal and written information, working with the train, coach and bus operators. Initially as a trial, covering a 2 hour period late morning when a high percentage of train, coach and bus arrivals contain visitors to the town. Promoting the service with posters at the railway station and information on the adjoining bus stands of this service 
Advantages:

The current tourist information centre can be difficult to locate, and operates from a cramped office where display space is at a premium. An extra temporary site would ensure wider publicity for tourism attractions in the borough, and could be seen as a positive development by public transport providers by having a professional tourism officer on hand to assist with local enquiries at times of peak tourist flows.

All the local train, coach and bus companies have negotiated passenger’s discounts at certain attractions. (A practical example of ‘green tourism’)
Proposal TWO: 

For local tourist trade to be aware of these marketing effort, it would help the dissemination of information for the tourism department to compile a simple information sheet collating this information.

This information would then be in an accessible form for both visitors and staff at Tourist Offices and could be distributed to public enquiries with the visitor guide and tourism businesses.
Advantages:

This would build links with transport providers, encourage a transfer of visitor from the private car, and attract visitors by raising awareness of the good public transport links that Scarborough boasts. It would also gain good publicity for Scarborough as an example of promoting ‘green tourism’
Proposal THREE

A town discount tickets for public transport users. For local traders, tourism attractions and accommodation providers to offer a discount, or other incentive for public transport arrivals. This could be produced with a three month validity, to enable easy alteration, addition or deletion from the scheme and would complement existing public transports operators’ scheme, being more suited for the smaller town business. 

Advantages:

Rewarding visitors who leave there cars behind, (less car park spaces taken) and a way of businesses attracting visitors to enjoy their services.
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